


Black Cat Got Your Tongue?

Sink Your Teeth Into 
Toastmasters.

TOASTMASTERS  
HALLOWEEN MIXER
Wednesday, 10/30: AP30-LL
Room B: 12:30–1:30 p.m.

Abbott Toastmasters is open to employees, contractors  
and retirees for both AbbVie and Abbott. Zombies welcome.





Focus.
Passion.
RemaRkable 
imPact.

�  Dave Bougdanos
�  Stacey Christie
�  Mary  Jo Comerford 
�  Kevin Dean
�  Denise Deardorf
�  Greg DiValerio
�  Jennifer Hayden
�  Gwen Jader
�  Shannon McGuire
�  David Samalis
�  Steve Sorrentino 
�  Scott Szybowicz
�  Pam Zajichek

maRtha stewaRt
Founder & Chairman, Martha Stewart Living, Omnimedia

Arguably the first human brand, Martha Stewart has 
dominated the lifestyle category with everything from 
TV shows and magazines to coffee-table tomes and her 
own collections of kitchen gadgets and craft supplies. 
Stewart is looking beyond the living-room screen to 
other platforms by embracing short-form video for 
smartphones and tablets and communicating through 
social media.

This lifestyle maven and businesswoman was born 
Martha Kostyra, on August 3, 1941, in New Jersey, and 
rose to prominence as the author of books on cooking, 
entertaining and decorating, and publisher of her first 
magazine Martha Stewart Living, after leaving her  
Wall Street stockbroker job to start a gourmet  
catering company.

America’s most famous homemaker returned to Wall 
Street in late 1999 to see her company through its initial 
public offering on the New York Stock Exchange, a scene 
that AbbVie founding employees can relate to after the 
AP30 live-streamed bell-ringing ceremony some of us 
witnessed one week ago today.

Stewart’s lifestyle empire has since grown to include two 
magazines, a recipe publication, a popular cable television 
show, a syndicated newspaper column, a series of how-to 
books, a radio show, an Internet site and hundreds of 
millions of dollars in annual retail sales.

“Martha Stewart.” Biography.com & Forbes.com.
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�  Judy Alberts 

�  Jane Glazov

�  Jacque Jones

�  Diane Kordecki

�  Courtney Kotloski 

�  John Massman

�  Tom Valenta

hedy lamaRR
Hollywood Leading Lady & Engineering Innovator

Hedy Lamarr, born Hedwig Eva Maria Kiesler, on 
November 9, 1913, in Vienna, Austria, was discovered  
as a teenager, then gained international notice in 1933, 
with her role in the Czech film Ecstasy. She later signed 
with MGM studio and soon after became an immediate  
box-office sensation.

As a child, Lamarr’s father had discussed “everything from 
printing presses to street cars” with her during their walks 
through the woods, a budding scientist, despite her later 
training and work as an actor. Near the height of World 
War II, Lamarr, once named the “most beautiful woman in 
the world,” initiated discussions of “frequency hopping” 
with George Antheil, an acclaimed and innovative 
musician—and neighbor of Hedy’s. This duo co-invented 
and patented an early “Secret Communications System,” 
called spread-spectrum technology.

This radio signaling system led to today’s digital 
communications boom, after the advent of affordable 
computers in the 1980s formed the technical backbone 
that made cellular phones, fax machines and other 
wireless operations possible. In 1997, Lamarr was 
recognized for this remarkable breakthrough. As a 
cinematic icon, she once quipped that, “Any girl can be 
glamorous, all she has to do is stand still and look stupid.” 
Lamarr clearly stepped out of that mold to fashion  
a remarkable impact on and off screen.
“Hedy Lamarr.” Biography.com, Inventions.org & Electronic Frontier Foundation 
(eff.org).
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�  Mary Basovsky

�  James Blohm

�  Jackie Darling

�  Larry Finkler 

�  Diana Kiederlen

�  Paul Klein

�  Scott Pritikin

�  Bruce Bontes

�  Elayne Rose

�  Ghada Zeidan

lynda weinman 
Web Designer Extraordinaire & Content Provider Tycoon

Lynda Weinman is an American business owner, computer 
instructor, and author, best known for the company 
she started with her husband, Bruce Heavin, an online 
software training website, lynda.com.

A self-taught computer expert, Weinman worked in 
the film industry as a special effects animator, and later 
taught computer graphics, animation, interactive design, 
and motion graphics at Art Center College of Design, 
UCLA, American Film Institute, and San Francisco State 
Multimedia Studies before making a splash self-publishing 
Designing Web Graphics in 1996, which became the  
bible for web design. She followed with several other  
top-selling titles.

Early in 2002, Weinman and her husband put 20 classes 
online and charged a subscription fee of $25 a month. 
At the time, online video wasn’t common—YouTube’s 
founders were still working at PayPal and few people  
had broadband connections. But those first courses 
enticed registered subscribers and more courses were 
added, although it was not until 2004, Weinman says,  
that “it started to take off.”

In a 2011 Wired  interview, Weinman said that had her 
husband and she not moved to Ojai, a rural community 
outside Los Angeles, “we would not have launched the 
online video site. Because we moved there, we had to be 
more resourceful.”

“Lynda Weinman.” Wikipedia.org & Wired.com.
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�  John Briggs 

�  Brian Ende

�  Ron Friedman

�  Andy Kalchik

�  Holly Keene-Gefvert

�  Steve LaCroix

�  Bob Laemle

�  Linno Llenos

�  Gerry Piergalski

�  Debra Welter

steve jobs
Personal-Computer Visionary & Brand Beast

Steve Jobs, like the actor in Apple’s Big Brother-smashing 
first commercial, took a sledgehammer to an industry 
behemoth and figuratively broke through concrete  
walls on his way to forging career success few others 
achieve. Jobs—with his mostly silent partner, engineering 
wonk Steve Wozniak—started Apple Computers on  
April 1, 1976.

Thirty-five years later, Apple’s climb proved its founding 
was no April Fool’s joke, after being named the most-
valued company in history. (In terms of its NASDAQ 
market capitalization, Apple lags behind Microsoft’s  
peak valuation in late 1999.)

Born on February 24, 1955, to two graduate students 
who gave him up for adoption, Jobs’ insistence on quality, 
beauty and his customers’ user-friendly experience 
transformed an industry whose previous market had 
been largely ignored by all but self-taught programmers 
or mainframe system engineers. Apple dropped 
“Computers” from its name on January 9, 2007, to reflect 
its continuing passion for product and service innovation.

In 2008, iTunes became the second biggest music retailer 
in America, behind Walmart. Half of Apple’s current 
revenues stem from iTunes and iPod sales. Jobs created 
what seems a nearly mythic bond with millions of fans that 
rely on Apple to not fall far from its tree ... and to continue 
delivering the finest in consumer electronic commodities. 

“Apple Inc.,” “Steve Jobs.” Forbes.com, Biography.com & Wikipedia.org. 
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�  Jennifer Davidson

�  Larry Demski

�  Fabien Dixon

�  Marcela Franco

�  Rob Graham

�  Gail Hagen

�  Nancy Rea

GeoRGe eastman
An Entrepreneur Who Focused on the Moment

His name may have faded from his customers’ collective 
memory, along with the original technology he spawned, 
but George Eastman pioneered a process to simplify the 
way people captured life’s memories. The ubiquity of 
photos online and everywhere proves the brilliance of  
the man who created the Polaroid handheld camera  
and the Kodak moment.

Forced by his father’s untimely death and a need to earn 
money to help his mother support the family, a 14-year-old 
George Eastman went to work in 1868 making $3 a week 
as an insurance firm’s messenger.

By his early 20s, after studying accounting at night, 
Eastman enjoyed success as a junior bank clerk for  
$15 a week, affording him the luxury of a vacation to  
Santo Domingo. A colleague suggested he make a record 
of the trip, which Eastman did at considerable effort.  
At that time, wet-plate photography required carting 
around burdensome gear, which Eastman later wrote was  
“a pack-horse load.”

After tinkering and innovating, for three years, using dry 
gelatin emulsions, Eastman hit on a formula that worked. 
His entrepreneurial savvy led to creating a photographic 
process that almost anyone could operate. His company’s 
slogan said it best, “You press the button, we do the rest.”

“George Eastman.” Biography.com.
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PRIDE
Employee 
Network

Connect with others 
           who share your vision!
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PRIDE Employee Network

Bridging profession, 
purpose and passion

See how PRIDE shares your vision.
•  Provides diverse perspectives  

and inclusion resources

•  Offers education and leadership  
development for members

•  Showcases Abbott as a diverse workplace

•  Helps Abbott maintain and continually 
improve its nondiscrimination rating  
on the HRC Corporate Equality Index

•  Sponsors – Out & Equal Workplace Summit, 
Human Rights Campaign, Point Foundation, 
and the Reaching Out MBA Conference

•  Partners with employee groups and straight 
allies to promote inclusiveness objectives

•  Encourages respect, friendship  
and camaraderie

Connect with PRIDE.
•  Join as a member or project manager  

of a committee:
 –  Strategic Initiatives
 – Community Outreach
 – Marketing and Communications
 – Member Development
 – Events

•  Look for PRIDE’s relaunched e-newsletter.

•  Meet a colleague at a networking event.

•  Join a mentoring circle.

We welcome visionary bridge-builders!
Email us at pride@abbott.com or visit 
http://pride.oneabbott.com.

110686
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Real Abbott People
The Story Behind the Name

Volume 4, Issue 1, 2009

Sharon Bracken –  
Steering for the Sky
She hails from Point Pleasant, New Jersey, but spent her  

college years in the hometown of legendary entertainment 

icon Frank Sinatra. And although Ole Blue Eyes may have 

been appointed “Chairman of the Board” in song, Sharon 

Bracken, Abbott Diagnostics divisional vice president, has  

hit plenty of high notes herself, especially after she and her  

husband Robert determined that optimizing her career  

options –– and deciding to relocate –– would benefit  

their family.
 

The two met while working at the same specialty retail cosmetics company, and Robert, 

also in operations, made the “tough decision” to leave the company where he’d worked 

for 20 years, so he and Sharon and their kids, Kyleigh, 10, and Brianne, 8, could “move 

halfway across the country” to Dallas, where Sharon is now based, to achieve a “stronger 

work-life balance.”

That balancing act forms part of Sharon’s professional repertoire. According to a colleague, 

Sharon, who promotes and drives Lean Six Sigma principles, is considered “one of the 

most motivating and inspirational leaders in ADD,” and in the span of three years has been 

promoted from senior director to site director running the immunoassay reagent plant in 

Dartford, England, and now to DVP of operations, Dallas.

Sharon has worked in various industries, overseeing manufacturing operations for steering 

columns, cosmetics, electronics and artificial sugar, but says, “there is no industry as  

fulfilling as the one where we can change––and save lives.”

Real Abbott People is a publication focused on discovering, sharing and celebrating Abbott leaders. 
The goal is to promote networking and career development for all Abbott employees.

“There is no industry 

as fulfilling as the 

one where we can 

change – and 

save lives.”



Writer, Ron Friedman, Editor, Kate George Epple

Envisioning a Vocation
As a child, Sharon’s eyes glimmered with the dream of steering a rocket into the sky. 
Becoming an aeronautical engineer (pilot or astronaut) was Sharon’s budding hope 
throughout high school, which, after “some directional turns,” led to her current field.  
After graduating she stayed close to home and there excelled as an engineering  
student, which she cultivated into “a very fulfilling career.”

Sharon, who served with WLA’s benchmarking committee during her time in Lake 
County, says you have to “list those things that are important to you: Is geography 
important? How important is it to have the ‘right’ boss? Is (location) stability a factor 
for you?” Second, she says that making a plan to get there is key. “Your life is your 
timeline; so don’t wait and expect opportunities to come to you.” Third, determine 
what risks you are and aren’t willing to take. Sharon explains that she absolutely did 
not want to relocate, but for a very small window of time, she was open to it and  
suddenly “doors swung open.”

Navigators Needed: Apply Within
Her parents’ guiding principles provided the flight plan Sharon needed to steer through those open doors. “My father chose 
his career as a prosecutor of 30 years, attending law school at night, because of his desire to protect people. Later, he concentrated 
his legal practice on gang prevention, domestic violence, juvenile justice and child abuse. My mother taught me hard work and 
perseverance –– to invest in what you want to achieve and to never give up.”

Sharon’s personal guiding principles are, “operate with honesty and integrity and try to empathize with others’ points of view, 
work to build your perspective through different experiences (take notes, learn from each experience’s best qualities) and have 
conviction about your work.” Mapping out a successful future, she says, involves trying to “build enough data points so you 
learn when something is going right and recognize when something needs to be improved.” 

Guiding Principles: Abbott Style
Endurance, the inspiring true story of Captain Ernest Shackleton and how he led a 
group of sailors shipwrecked at sea during a trip across the Antarctic is Sharon’s  
all-time favorite read, one she says “sticks in my memory.”

No wonder then that Abbott’s leadership competencies – Build our organization and 
inspire our people and the Company’s core values of Pioneering, Caring, Enduring – have 
carved out a place of honor in her ship’s log of a career. “Pioneering,” Sharon says, 
is the most meaningful. “Just look at how the world has continued to evolve and at our 
ability to continually improve upon the technological advancements already made.”

Sharon enjoys remodeling homes with her husband outside her corporate circle. “We 
have done that for ourselves, friends, family and charities.” She also enjoys spending 
time crabbing on the Bay, helping to captain Baby Blue, the family’s small motorboat. 
And though not the typical refrain for a playdate with Mom, the kids, she says, occasionally 
plead, “Let’s do a crab fest for dinner!” (Captain Bracken obliges by baiting the fishing 
line with chicken.)

Whether piloting a powerboat, or juggling her family-work responsibilities from a jumbo 
jet, Sharon Bracken steers a course upon the rising tide of success as ruggedly as any 
hard-shelled mariner working the Atlantic coast. . . and in her way, as elegantly as any 
crooner from Hoboken.

91424

Building a partnership between Dallas and 
Houston schools with Principal Robert Abel

The Bracken family at a favorite spot 
on the New Jersey waterfront 



Real Abbott People
The Story Behind the Name

Volume 4, Issue 2, 2009

Steve Lichter –  

“You’re sitting in Volwiler’s office,” says Steve Lichter, VP, 
GPO Manufacturing. Looking around the room, we ask, 
“Is there anything here that was his?” (The late Dr. Ernest 
Volwiler was legendary for his pharmaceutical innovation 
and rose to become president and chairman in the 1950s.) 
While no Volwiler mementos remain in Steve’s office today, 
something intriguing stood out on a side table that seemed 
to embody an inventive presence peering through time. 
“Oh that? This was a gift from an employee, who said it 
reminded her of me.”

Steve’s career has spiraled very much in control –– similar 
to the greenish-black whirl of a translucent eye that looms 
on the side table near the door. This sculpted decoration 
serves up a visual reminder of this executive’s tenacious 
determination to out-see and out-serve in a company 
whose ranks he joined 27 years ago “as a young guy 
who,” according to Steve, “showed up with a degree and 
a lot of ambition,” fresh from an MBA he earned as top in 

his graduating class. He tells us that a close colleague gave him the table-top sculpture as 
a token of appreciation for Steve’s being “such a visionary.”

“I have a knack for the one-liners,” Steve confesses, though he’s quick to say, without a 
hint of comedy, how he finished first in his master’s program. “It didn’t happen because 
I was smarter than anyone else, but because I worked harder. And I never lacked 
motivation.” That driven work ethic continues to this day. His effort to conceptualize and 
create the Mature Business Operations (MBO), which he conceived in 2006, has since led 

to a sales increase from roughly flat to over 20 percent.

Real Abbott People is a publication focused on discovering, sharing and celebrating Abbott leaders. 
The goal is to promote networking and career development for all Abbott employees.

Sculpting the  

vision by thinking  

outside the  

corporate box.

“Such a Visionary”



Reported by Ron Friedman, Julie Huske and Kate George Epple

A Father’s Influence
Steve was Abbott’s first promising entrant under the company’s Manufacturing Professional Development Program, an entry-
level, two-year rotation program designed to offer hands-on experience while promoting personal and professional growth.

Already showing the earmarks of achieving (one of Abbott’s core values and an attribute he credits to his hardworking dad), 
Steve came to Abbott after graduating from Northern Illinois University (DeKalb, Ill.). He worked his way up from solution room 
foreman (North Chicago) to various stretches in operations in Casa Grande, Columbus and Chicago to director, Operations, 
PPD; director to divisional vice president in International Manufacturing before accepting his current role.

The Art of Leadership
Having reread his favorite management book, Leadership Is an Art, Steve likens Max De Pree’s principles to his own thinking 
outside the corporate box. In the days before MBO, says Steve: “I found there was little organizational focus on this large 
portion of our product portfolio.” His strategic design of the MBO has led to increased visibility of our mature products and 
cost savings for the corporation.

“It was global before; we just made it better.” In sculpting the vision for MBO, Steve identified that each one percent of LRP 
improvement would realize a sizable increase in margin or as he says, “a significant piece of business.”

A Personal Investment
On his return flight from a business trip to South Africa a few 
years ago, Steve met someone who told him about a small 
village, Lesideng, where the rampant AIDS epidemic had hit 
particularly hard. The result left scores of children orphaned 
and the economy decimated. Steve’s compassion spurred 
him to form a non-profit corporation called Lesideng Soup 
Kitchen (LSK) that in 2008 served more than 100,000 meals 
to HIV/AIDS-affected children. Today, LSK (lesideng.com) 
currently feeds over 1,600 children and adults each week 
and supports 800 AIDS orphans by providing health care, 
education and other basic necessities. Abbott Fund and the Employee Giving Campaign Combined Appeal have been very 
supportive of this caring initiative, listing it as a charity option under Abbott’s combined appeal.

Caring is not only a corporate principle for Steve. The value the company and its products play touches him personally, too. 
Steve’s mom has been on HUMIRA since it launched in 2005, and he says it’s absolutely changed her life for the better.

Equation For Success 
Steve’s wife Joan, and kids Matt, 27, Kathleen, 23, Erin, 18, and Grace, 
10, help him stay focused at home, though Steve admits, pointing to his 
leather briefcase nearby, “That black bag goes everywhere. It is my traveling 
office.” Steve manages a large organization with several thousand employees 
around the world. The Solvay acquisition is the newest item on his list of 
high priorities. Steve Lichter’s visionary equation for success remains well 
grounded, while he and his black bag keep traveling.

The Lichter family at Squaw Valley, California (Kathleen 
not pictured).



Abbott’s Black 
Business Network 
Invites YOU  
to Advance . . .

Fill in the blank. Your clue is 
“a letter disguised as a VIP” 
(very important pronoun). 
Yes, Y-O-U are encouraged 
to join Black Business  
Network and share your  
interest in serving with our:

•	 Communication committee.

•	 Events committee.

•	 Outreach committee.

•	 Professional development committee.

•	 Finance liaisons.

Together, let’s fill in the blanks to build 
your career, community and networking  
opportunities.

Contact us at bbn@abbott.com.

Visit us at http://bbn.abbott.com.
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We’ll help Y-O-U spell it out.
Launched in the summer of 2003,  
Abbott’s Black Business Network:

•	 Develops creative collaborations 
between hard-working colleagues.

•	 Focuses on real-world ways to  
nurture employee networks.

•	 Sponsors meetings and panel 
discussions devoted to  
leadership skills.

•	 Leverages inclusiveness objectives  
to attract and retain Black talent.

•	 Advances cross-functional 
opportunities for hosting  
diversity events.

Abbott’s Black Business 
Network seeks to:

•	 Create an environment that 
utilizes the creativity and intellect 
of Abbott’s Black population to 
improve the operating results of 
Abbott Laboratories.

•	 Develop an environment that 
encourages the participation 
and advancement of Blacks  
at all levels of the company.

Abbott’s Black Business 
Network promotes:

•	 Community-building volunteer events 
(local high school mentoring-career 
fairs reaching diverse student base).

•	 Black History Month educational and 
leadership-building gatherings  
(Town Hall Meeting, “Black Scientists 
in History” poster presentation).

•	 Chapters across Abbott  
(Diagnostics, Medical Devices, 
Nutrition, Lake County).



© 2013 Ron Friedman ][ Judah Soledad ][ Ron “Judah Soledad” Friedman 

The Story Behind “Para las mujeres de Juárez” 

 In 2002, while working as an adjunct instructor teaching English Composition at 

College of DuPage (COD), in Glen Ellyn, Illinois, a professor of political science emailed 

the English department faculty requesting an original poem to be written and delivered 

in conjunction with the premiere of the documentary you see below. The video reported on 

the horribly depraved acts of sexual assault and murder committed upon hundreds of 

women who had come to work in the maquilladoras (factories) of Juárez, Mexico. 

 Maquilladoras sprouted along Mexico’s border towns as a direct result of the 

North American Free Trade Act (NAFTA) passed by Congress and signed into law by 

then-President Bill Clinton. Although a boon to many, not for the many hundreds of 

women, who left villages and farms for higher wages at the factories, but become easy 

targets for kidnappings, rapes and murders that went unprosecuted. 

 My poem was selected to introduce “Border Echoes,” in 2003, before an audience of 

about 75. It was published in COD’s Prairie Light Review “reading material” student 

literary magazine (spring/summer 2004 volume XXIV, number 2 issue). And on May 3, 

2012, I performance-read my poem before an audience of 100 at the “Between the 

Mediums Morbid Curiosity Poetry Contest,” sponsored by Chicago Publishes, in 

conjunction with the Richard Harris Collection at the Chicago Cultural Center, an 

exhibit of Day of the Dead art pieces and artifacts. I am grateful for the Friends of the 

Library’s Honorable Mention that has given this poem, a 

heartfelt eulogy to all the Juárez victims, continued life. I 

dedicate this poem and my reading of it today, to those 

advocating for justice and speaking against injustice in 

whatever shape or place it is found. 

 

Ana’s Journey was published online in March 2013. Please contact me at 

ronald.j.friedman@gmail.com or visit http://tinyurl.com/cqgndmn to order 

a print or downloadable version. Ana’s Journey is a harrowing story based 

on actual events from the Amazon’s rainforests in the heart of Brazil to a 

sister’s intimate confession to her younger brother in the quiet of her 

suburban Chicago kitchen. 

 

Follow me on Twitter at writeronniefree. 
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